Henry’s Legacy

m’% ﬁ ur company’s core values are lntegritg} Innovation, Involvement and Customer Success.

many years ago to
are a aPtecl fromt

Give every customer, every
clag, the liigliest level of
attention and interest in
l<eePing with our mission
statement.

Never make Promises you and
HWI can’t l<eeP. Our
rePutation for depenclal)ilitg
is critical to our current and
future success.

It is our Policg not to lie to
anyone. We l<eep ourselves
out of Positions in which it
seems easier to lie than to tell
the truth. All it takes to be
truthful is a little guts.

Alwags strive to gjive the
customer better qualitg and
service than he or she
expects‘

We do not show samples to
anyone excePt the l:)uger until
tliejola is Pul)lic Propertg or
our customer has gjven us
Permission to do so.

We do not take aclvantage of
the ignorance of any
customer to misrepresent or
overcliarge.

Ee original guiclelines Henry set forth.

rovide guidance to HWI emPlogees on his expectations. o

We trg to be courteous to
everyone — deliverg bog or
Governor — regardless of how
we may be treated. “Treat
everyone with Politeness,
even those who are rude to
you. For remember that you
show courtesg to others not
because tl'ieg are gentlernen,
but because you are @ires”

Every person in our
organization is in an
important, necessary and
honorable ca acity, or he or
she wouldn’t be here — and no
J'ol) done lag anyone in our
organization is too menial to
be done l)g another member.
In other words, if anyone,
including the boss, thinks he
or she is too goocl to do
whatever is done here, he or
she is in the wrong Place.

We consider every member of
the organization to be a
rePresentative of it and
believe it is Part of evergone’s
J'ol) to reflect credit on the
group at all times, inclucling
his or her appearance,
behavior and communication.
We show respect for our
customers and our co-
workers l)y alwags maintaining
a Protessional and well-
groomecl appearance.

These must be foremost in your mind as you represent our organization. As an emPloyee,
your actions reflect on our entire organization. Henrg Wurst, our tounder, was a man of
unquestioned integritg‘ He cleveloPecl the “Henrg Wurst, Inc. Policies and Sl’IOE Rules”

S tollowing

We believe that “waste not,
want not” aPPlies to
comPanies as well as
individuals. As an
organization, we strive to
minimize waste and inefficient
sPencling. EmPlogees are
exPectecl to do likewise.

We believe that a company
and its emplogees goup or
down togetl'ier. Our interests
are identical. Logaltg to
management and other
emPlogees includes kee ing
bus , gving an honest ay’s
work for an honest dag’s pay
and trging to be tirst~rate)
mature, resPonsil)le PeoPle.

Customers choose to do
business with HWI because of
the c]ualitg and value we offer
and the service we Provide.

We believe that all of us have
an obligation to be
contril)uting members of our
communities and encourage
emPlogees to be involved in
communitg affairs.



